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1． Introduction 

 

Company Profile of Chinese Pyridine Manufacturers is CCM's second edition report on 

Chinese pyridine industry, finished in July 2016. This intelligent report attaches importance to 

the detailed study of six key pyridine producers including their background, financial condition, 

product structure, as well as the latest actions in response to current economy and SWOT 

analysis. 

  

After reading this report, you would have a clear impression on Chinese pyridine 

manufacturers. 

 

2． Approach for the report 

 

2.1 Desk research 

 

Desk research includes access to published magazines, journals, government statistics, 

industry statistics, customs statistics, association seminars as well as information on the 

Internet. A lot of work has gone into the compilation and analysis of the information obtained. 

Where necessary, information has been checked with Chinese consulting participants 

regarding intelligence related to market structure and performance characteristics as key 

producers, production levels and so on. 

  

2.2 Field survey 

 

CCM has conducted an extensive field survey using telephone interviews in order to survey 

the pyridine market in China. 

The interviewees included the following groups: 

• Key producers 

• Associations involved 

• Industry experts 

  

2.3 Network search 

 

CCM employs a network to contact industry participants by using B2B websites and software. 

CCM also obtains registration information via the network. 

  

2.4 Data processing and presentation 

 

The data collected and compiled was variously sourced from:   

  

• CCM's database 

• Annual report and prospectus 

• Published articles from periodicals, magazines, journals and third party databases 

• Statistics from governments and international institutes 
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• Telephone interviews with domestic producers and service suppliers 

• Third-party data providers 

• Customs statistics 

• Comments from industrial experts 

• Professional databases 

• Information from the Internet 

  

The data has been combined and cross-checked to ensure that this report is as accurate and 

methodologically sound as possible. Throughout the process, a series of discussions were 

held within CCM to systematically analyze the data and draw appropriate conclusions. 
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3． Executive summary 

 

In the past few years, China's pyridine industry developed fast. The output increased from 

xxxx tonnes in 2010 to about xxxx tonnes in 2015, with a CAGR of xx%. At the same time, the 

import volume decreased from xxxx tonnes in 2010 to only xxxx tonnes in 2015. 

  

The supply of pyridine in China was tight before 2010 when the domestic pyridine supply was 

highly dependent on import. However, with the development of China's pyridine industry, the 

domestic capacity of pyridine has increased a lot in recent years, especially in 2011, when the 

total capacity reached around xxxx t/a, nearly twice of that in 2010. The domestic capacity of 

pyridine can meet the demand for it in China now, which has reduced China's dependence on 

imported pyridine. However, the price and quality of home-made pyridine still cannot catch up 

with those of imported one at present, so some enterprises in China will still prefer to use 

imported pyridine in the near future. 

  

After years of development, pyridine manufacturers in China also changed much. The number 

of manufacturers increased from only xx in 2010 to xx as of June 2016, which are Nanjing 

Redsun Co., Ltd., etc. All of them have their own advantages in both production and marketing. 

Also, they will face the same economic environment and industry prospect in the future. This 

report made a deep analysis to each company. 
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4． What’s in this report? 

 

1 Nanjing Redsun Co., Ltd. 

 

1.1 Company info 

 

1.1.1 Basic info 

 

Table 1.1.1-1 Basic info of Nanjing Redsun 

Company Nanjing Redsun Co., Ltd. 

Business address 
No. 589, Zhushannan Road ,Jiangning District, Nanjing City, Jiangsu Province, P. R. 

China 

Website http://www.chinaredsun.com/Default.aspx 

Tel. 025-87132166 

Fax 025-87132166 

E-mail redsunir@163.com 

Establishment date 1991/06/13 

Registered capital, as of 31 

Dec., 2015 
USDxxxx million (RMBxxxx million) 

Company type 
□State-owned  □Private ■Joint □Exclusively foreign-owned 

■Listed corporation □Unlisted joint stock □Limited liability 

Main business 
Production and sales of chemical fertilizers, pesticides, herbicides, fungicides, 

pyridine and its derivatives 

Number of employee, 31 Dec., 

2015 
xxxx 

Import-export right ■Yes  □No 

Source: Nanjing Redsun 

 

1.1.3 Ownership structure

 
Source: Nanjing Redsun 
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1.1.4 Overall business performance 

 

Table 1.1.4-1 Overall business performance of Nanjing Redsun, 2013-2015 

Company Nanjing Redsun Co., Ltd. 

Main business Production and sales of pesticides, chemical fertilizers, pyridine and its derivatives 

Total assets 

As of 2013 USDxxxbillion (RMBxxx billion) 

As of 2014 USDxxx billion (RMBxxx billion) 

As of 2015 USDxxx billion (RMBxxx billion) 

Annual revenue 

2013 USDxxx billion (RMBxxx billion) 

2014 USDxxx billion (RMBxxx billion) 

2015 USDxxx million (RMBxxx billion) 

Total profit 

2013 USDxxx million (RMBxxx million) 

2014 USDxxx million (RMBxxx million) 

2015 USDxxx million (RMBxxx million) 

Source: Nanjing Redsun 

 

1.2 Product and investment 

 

Table 1.2-2 Capacity and output of major pyridine products of Nanjing Redsun, 2013-2015 

Product 
Capacity, t/a Output, tonne 

2015 2014 2013 2015 2014 2013 

Pure pyridine xxxxx xxxxx xxxxx xxxxx xxxxx xxxxx 

Methylpyridine xxxxx xxxxx xxxxx xxxxx xxxxx xxxxx 

Source: CCM 

 

If you want more information, please feel free to contact us 

Tel: +86-20-37616606 Fax: +86-20-37616968 

Email:econtact@cnchemicals.com 


